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2 “PARAMOUNT WEEK” 
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TGERTAIN, MR, KATZ PREDICTS 


os On the eve of the launching by Paramount of the most inten- 
‘sive “Paramount Week” campaign in its history, Sam Katz, presi- 
dent of Publix Theatres has issued a statement to Publix execu- 
tives, explaining its purpose, scope, and possibilities for additional 
fonts tor each theatre. 
Nearly every showman in the 
World is familiar with the ‘‘Para-| 
mount. Weeks” during the last ten 
years, and the manner of familiar- | 
izing the public with new pictures | 
ie National and local advertis- 


Managers: Beware! 
It Can Happen! 


ing and exploitation. This year, 
fowever, with the smooth func- 
joning of Publix and other huge 
@atre-chains, it is possible for 
Paramount’s advertising and sales 
experts to work out more ambi- 
tious plans than would have ever 
before been possible. 
ee Hits Public 
‘The campaign is primarily to 
instill in the theatre-going public 
the desire to see forthcoming 


Freddie Allen, the 
noted stage-wit, pauses on 
his Loew route somewhere 
just outside of Wedlock, 
O., to write to his kiddy- 
pal, Mark Leddy of Publix 
stage production depart- 
ment, to tell him about 


Paramount pictures’ your theatre | the theatre patron in 
ih “a ipl or ee In ‘ol Wedlock who started to 
¢ xe a = y 

Me aoua week ae pcan busi- vat wi Limberger sand- 
ess for all theatres, including our wich just as a ‘‘talkie’’ 
Opposition, during “Paramount flashed on the screen. <Ac- 
Week.” Local newspapers, na- cording to the veracious 


tional magazines, radio and bill- | 
Boards, will combine to create a | 
Stampede to the box-offices. 

“For 10 years the public has 
‘been familiar with ‘“‘Paramount 

Week’—which has always more 
than lived up to its promises,” Mr. 
Katz, says. “‘Now the ‘Lucky 
Bleventh Annual Paramoun t 
Week” is expected to be so huge 

that it will doubtless hold the rec- 
‘ord for many years to come, due 
5 the enthusiasm and showman- 
ship of the chain-theatre showmen 
who will participate in the direct 
oa indirect benefits and back up 
Paramount’s effort. 

“The effort this year has the 
benefit of concentrated help by 
housands of theatres and expert 
howmen, in addition to the ef- 
Srts of the Paramount organiza- 
tion, which in the past has carried 
‘the burden alone. 

“I want everyone in Publix en- 
Wisiastically interested and 
Tticipating in some useful man- 
fer, in the ‘Paramount Week” 
demonstration,” Mr. Katz declares. 
"Not only does ‘Paramount Week’ 
Vineingly arrest national and 
Seal attention for the film product 
you will play in your theatre dur- 
ing the next twelve months, but 
it will increase your box office 
Teceipts during that particular 
Sek, if it receives the en- 
Msiasm and energy and _ intel- 
ee from you that it takes to 
anything successfully. It is 
us to every showman that 


Mr. Allen, five other the- 
atre goers instantly 
jumped up and demanded 
the return of their money, 
claiming that the Vita- 
phone actors were afflic- 
ted with halitosis. 


This does not mean that sa 
It means that economy W 


“Week by week, 
ciency increased also— 


“J do not criticise. 


dangerous note now, on 


comb to remove every possi 
immediately! 


Dublix 


The Official Voice of Publix 
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MR. MARX URGES 
PUBLIX OPINION 
FOLLOW-UP 


“Please refer to the list of 
books and editorial in ‘‘Pub- 
lix Opinion’’ #29. ‘‘Publix 
Opinion” which is now the 


official voice of our organ- . 


ization, printed a full page 
list 6f books covering many 
topics vital to successful 
showmanship. There was 
also a very interesting ed- 


INTER -DEPARTME 


NT GAPS! 


prin 1 "aaMOUNT HEE 


NICHOLAS 6, WEISS NAMED 
TO CO-ORDINATE DEPARTMENTS 


Announcement made today by Mr. Katz to the effect that Nicho- 
las G. Weiss has joined the cabinet of Home Office executives for 
the, purpose of handling special problems and co-ordinating the ef- 
forts of various interests and departments, will be greeted by the 
most enthusiastic approval of everyone in’ the home office and in 


the field. 
Mr. Weiss is equipped with an 


mit us to take advantage of many 
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intimate knowledge of the larger 
problems of the amusement indus- 
try, by reason of his long and in- 
timate contacts with such leaders 
as Mr. Adolph Zukor, Mr. Hugene 


itorial written by Mr. Bots- 
ford and another by Mr. B. 
H. Serkowich, the editor of 
“Publix Opinion.’’ 


opportunities in other phases of 
the industry from which hereto- 
fore we have only been able to ob- 
tain slight benefit. 

“In discussing the addition of 


During a meeting of the Hom 
at which time all department head 


and intense scrutiny of operating ¢ 
laries will .be cut or that 


ill be effected by closer co-opera 


operating costs have er 
but the mounting costs have nu 


Everyone has worked hard, and i 
ast year. 
tioning smoothly and effe 
js the cost of operation. 

on minutely, and to go over it with a firtie tooth 
safely be eliminated. I want it done 
be added a few dollars per week at a 
is unhealthy. 


ress has been’ made during the 1 


set, and the organization is func ; 
the economic horizon 


if t everyone to examine his operati 
yl ple item of expense that can 


We have permitted increases of expense to 


“No person interested in 
progress with this organiza- 
tion can afford to pass up 
the opportunity to review 
the above mentioned list and 
editorials and arrange a def- 
inite schedule for making a 
thorough study of the ma- 
terial in the various books 
listed. All wideawake-man- 
agers and ambitious junior 
executives will find these 
books invaluable in prepar- 
ing themselves for greater 
responsibilities in this busi- 
ness. 

“A reprint of this list of 
books and the articles above, 
referred to is being made on 
a@ separate sheet and will be 
sent to you in a'few days. 
Please see that these sheets 
are posted on the bulletin 
boards with an encourage- 
ment to your staff to take 
full advantage of same.”’ 

Yours very truly, 
HARRY MARX. 
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MOUNTING OVERHEADS 
THAT DESTROY PROGRESS! 


e Office executive cabinet last week, presided over by Mr. Katz, 
s were present, Mr. Katz pointed out the need of immediate 
osts, not only in the Home Office, 
necessary employees are to be eliminated. 
tion, organization and operation methods. 


rept up. . It is true that grosses and operating effi- 
llified the progress made in grosses. 


ntelligently. A vast amount of prog- 
Publix is now established; its policies, introduced and 
etvely in the right direction. The most 


d to the total grosses, 


Mr. Weiss to our Home Office cabi- 


Zukor, Mr. Sam Katz, Messrs. Jo- 
seph and Nicholas’ Schenck, and 
the late Marcus Loew, as well as 
most of the other important fig- 
ures in Paramount and Publix. 
Intimate Knowledge . _ 
Besides.a knowledge of the the 
atre and most of its problems, Mr. 
Weiss has just completed a course 
of intensive study of the talking |. 
and sound devices at Electrical Re- |» 
seareh for film which will prove 
to be a.valuable adjunct to his. ; 
knowledge of finance. ji 
“I feel that in the acquisition of ; ” 
Mr. Weiss, Publix has gained valu- — 
able assistance. Many problems) , 
that fall just short of successful | 
completion. due to necessarily 
limited departmental scope, or! 
thru inter-department ramifica 
tions, will be followed thru by Mr 
Weiss. - Thus every department 
will function more successfully. 
We have needed just such ability °, 
as Mr. Weiss possesses, for he will 
be able to back up the efforts be- 
ing made not only in Publix, but 
also in Paramount, which will per- 


= Nicholas G. Weiss, named by 
‘ 2 Mr. Katz for important new ex- 
= ecative position. 


=\net, every department head ex-. 
3 presses the opinion that Mr. Weiss 
= will fill an urgent need. 

= “I want complete co-operation 
4from everyone for Mr. Weiss, and 
I am sure that he will be able to 
make our efforts and thoughts 
count for more as soon as every- 
one understands just how much 
good his service means to all of 


but in the field as well. 


Mr. Weiss expects among other 
Sthings, to concentrate sources of 
= specialized information to the best 
Sadvantage of all, and to achieve 
for everyone the individual recog- 


WANTED! 


amount Week” offers to all 
aires as well as Publix, a tre- 
odous and costly effort in the 

of making new theatre- 
, and stimulating the interest 
‘present patrons. Of course 
ry Publix showman will partic- 
, and try to get all the bene- 


re to thoroly 
elf at once with the plans. 


“LET'S GET 
KING A STAN 


= 


SOME THRILLS BY CUTTING THOSE 


TS BEING 
ee BE ONDOFF IN YOUR OPERATION 


sc 


time and the total result, compare | 
“Some operations are well within reasonable bounds and are turning in pronts that are 

carrying operations too heavily burdened. ries 

“In every Publix operation from:*now on, 


saved. 
ae ay me office is now arranging to co-ordinate certain efforts and activities that will save 
6 the circuit without sacrifice of entertainment, service or selling value. But this is 
money for m. The remainder and the biggest part must come voluntarily from 


rt of the progra s a 
nd who has the authority to pass on expenditures. 


there must be an immediate and appreciable 


GET SATISFACTORY GROSSES 


Sore is NOT ENOUGH!” 


—SAM KATZ, 


oNORANONKA 


OPERATING COSTS DOWN TO WHERE THEY BELONG! THE 
WILL THEN COUNT FOR SOMETHING! JUST 


The Home Office needs 
12 copies of ‘‘Publix Opin- 
ion’ of Volume 2—num- 
ber 6; and 6 copies of 
Volume 1—number 6. 
Dig through your files and 
if you can spare the copies 
we ask for rush ’em to us, 
please! 

—The Editor 


President, Publix Theatres Corp. 
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SECOND RUN FILM PLAYS TO | 
CAPACITY, DUE TO CAMPAIGN 


—— re 


Manager James H. MeKoy used | 
a very coniprehensive campaign to | 
put over “Ramona” (second run) 
playing “at — the 
Publix Capitol 
Theatre, “Macon, | 
Cras tiainly be- 
OR THE ; cause. of hun- 
OND-RUN, dreds of requests 
HOA SNS N.Y] yor the pieture’s 
eine return. 
that a fin and department} 
you haven't stores had €o- 
seen is like a yperative window 
good old un- displays. The 
read book:/° nusie stores fea- 
And he xet 2 akan 
the coin, too! tured the Ra- 
mona sone 
sheets: and rec- 
ords in windows together 
with cutouts, 
neativ lettered a} 
ing the 


tre 


framed stilis and 
t cards announc- 


star, tnhea- 


tills from the 
ettered card 


Gloth (Sold 


and lasting as story a 
ture RAMONA starring Dolo 
Del Rio the CAPITOL Frida 
and’ Saturday. 

Two other m 
operated in publici e the pit 


by running ads in the paper < 


Four days in advance of picture, 
“Ramona” was announced on each 
Radio program by someone either 
singing the song or its being play- 
ed on the piano or full orchestra. 
To find out what the reaction was 
to this stunt, MeKoy announced 
that he would give away 25 passes 
to “‘Ramona” to the first 25 per- 
sons that called the Capitol 
theatre after 10 A. M. Friday 
morning. In less than 20 minutes 
every pass had been given away 
and the ‘phone kept ringing until 
long after twelve o’clock. 

The organ presentation to the 
picture is well worth mentioning 
for it played an important part 
in completing a most enjoyable 
program. McKoy personally built 
a set (see photo) around the or- 
gan—using textone and painting 
it a yellow with brown wiped over 


it. It was then covered with vines | 


gathered from a nearby woods 
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and backed with palms and ferns. | 
The console itself was covered 
with two very handsome Spanish | 
shawls. On the right was a red | 
and white one with a little green 
and yellow in it and on the left 
was-a black shaw! with red, green 
and white in it. 

A former soloist (a very at- 
tractive lady) substituted for the } 
regular organist who was suddenly | 
called out of town account of Sick- | 
hess in the family—-and did a} 
splendid job of it too. She was | 
handsomely dressed wearing a red 
shawl with a rambling rose in her 
hair. This is the first occasion 
when a lady organist has been 
featured in Macon and she in-| 
stantly won the hearts of the andi- 


ences. 


The number. opened with (a) 
chime effeet from.the organ, next ; 
a verse and then a chorus from 
Ramona. At the end of the first 
chorus, the organ music faded in 

1e non-synehronous Victor | 
1 record of Dolores Del | 
. “Ramona.” The or- | 

1 a soft aecompani-| 
everyone Was of the 

e organist Was do-| 

(This was per- 

‘t that the Non- 

snot been | 

been in- 

At the end of the first | 

of this second record there 
ne piano part and this was} 
out strong and everyone | 
came from the organ. | 


SELLING 1! 


Here are a few pointers every 
showman should know! 


During the last few years, Pro- 
fessors Alvin C. Busse and Rich- 
ard C. Borden, of New York Uni- 
versity, have been making a sys- 
tematic study of face-to-face sell- 
ing. They have been privileged 

to sit in buyers’ 
offices over per-| 
Copy This.| jods of several | 

Post it on weeks and  ob-| 

POSE | CACCes) | SAT ye: Lae mene 

tive staff bul- ods of salesmen 

letin board. It both successful 
will help you) ind unsuccessful 
sell your 

sib tikes’ sealia In the course of 

gah cialads Se this work they 

" have secured) 
cause it will 

ienkce tesment Ore than 15,000 | 

and publicity | ©45¢ reports, says 

coun caniond  Y eete Ink, 

Let your staff “From a study 

end tei of the reports,’ 
Professor Borden 
says, ‘‘we have 

been able to build a formula for | 

| suecessful selling. It consists of a| 

half dozen childishly simple prin- | 

: jeiples—obvious, and yet not too | 

This faded out quickly and the OFr- | obvious.’ / 
ganist went on with another| The principles follow: 

chorus and at the last——-faded in- 1. During the course of a 

to the record with the ending of selling argument, do not talk | 

the chorus sung by Dolores Det too much yourself. Be a good | 

Rio. A regular ‘moving picture’ | listener first. | 

ending by the organist capped the 2. Watch out that you never 

climax for one of the most success- | interrupt a prospect when he is 

ful presentations at the Capitol. | stating an objection. 

The set was lighted while the 3. Be careful that you do not | 
number was being played from five slip into an argumentative at- | 
baby spots in front of the balcony. titude. Even if not expressed 
The lights faded from blue to in words, it is easy to convey | 
green and then to red during the this attitude in the manner. If 
singing and then back to green for the salesman’s voice is raised 
the end, And for the final touch| three or four notches, regard- 
brought up the blue and red. Aj} less of what he says, the pros- 
soft amber spotted the organist pect is likely to notice it and 
throughout the entire number but become combative. 
this did not touch the set itself. 4. During the opening phase 
|A contrasting light effect was used of a business argument, inquire 
on the drape during the closing before the attack, See that the 
number. Immediately following prospect fires most of his heavy 
the solo number, the feature pic- ammunition early and then he 
|ture was shot on the screen. will listen to you. 
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RUSS MOON STAMPEDED BROA 


Smashing “Warming Up” campaign credited with much of the box office 


JULY jy, _ SEVELAND 


Y 17 aaa 


restate the objection briefly but 
fairly. Then he knows you un- 
derstand and will not repeat it. 


6. After the preliminary 


> 


Over 2,000 winde 
ters distributed fr 
pasted up against 
glass windows, m 
York’s Broadway loc 
snowstorm had 
was the effecti 
Russell Moon,: 
publicity for th 
Publix theatres, W 
over ‘Warming Up 

However, that 
one of the things. 
accomplished. The acr 
free newspaper space in - 
tures and stories printed 
the big New York Dail 
kept Mr. Moon's. waistli 
down to a perfect 36 d 
the days he was h 
from editor to editor. 

In another column, is re 
produced some of the di 
play ads carried in the news 
papers by the Paramoun 
theatre. Other theatres W 
find it profitable to 
duce the Paramount 
campaign. * 


i 


Boe 


pee 
THIS DISPLA 


Showing America’s most popular — 
Motion Picture Star in a picture 
of America’s most popular Sport 
will attract great interest in your 
window if displayed all next _ 
week. This Service is free, 


rt 


f 


ey 
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DO YOU PUT AS MUCH 
RVI THOUGHT AND CARE INTO 
saan acct PREPARATION OF ADS, 
ge ence AS THIS ? ? , 


by a prominent chain 
to loan several of its 


Maing in the ban. If you dow a or can't, why don’t you “lift” these ads? - 


_ With a few varia- W rite 2 
Me or the th ite to the Home Office for glossy proofs—or lift ’em 
heatres will be trained to from the New York Daily Telegram. They'll reproduce!! 


Same services to its 


blix Started It. N eC WW : r r j f, 
ix replaced girl ush- O .< O eC Ca ¢ al 
and hired a former 
United States Army, 
hoes first , 
SOUND picture TEAR‘ 


mt graduate, to train 
der the supervision of 
arx, General Director of ‘i 
lanagement, a new era in 


sz 


HEARY 


ling of theatre patrons WIN ARAM 
ted. A new degree of a ringer aotediedacl 
“service and courtesy was Ore Ad hat you 
that has since won favor- ae V ; Sy E E Y 
w 
ent everywhere. Many Aer e aah 
5. 2 ‘ per fm. front Ms ° 
circuits and other business ae ea H., voice cries 
ce and before long began pros Stan out-and Yours 
those of their employees Bl bane at ee y rs 
me ‘into contact with cus- oes ve foo! Together sarge ot victory in test young 
along somewhat the same fet th OVE THE ROAR OF THE CROWD ay you cheer him onl heroevery thrill. . . the tremen- 
5 t Publix employs. PF agrbetgd = intlenes i dous excitement of that huge 
; 0 st cles Re ned aay you HEAR A ‘ier Out there...alone courageous ~ crowd are yours, Paramount 
| 5 vielory. ings i win ib s | 
‘ons Ee tie Punise Theatres fier HIGH SWEET =e saat ant Nagi anasto trae 
te ere ee Wrar Musict > +» Bowls od > oe nd what a wallop it 
ently lose or leave something ea VOICE y ere? (hoa cr eh teeing Os sheathing fer mielice Saks Nivcbekae. Fopiiewastehcam AGN Bares 
ad n the theatre. Whenever — bates Ooreugrewsmey Lempert) Jeering ... razzing ... making —_n:ount’s position as the foremost 
ron or usher finds the article an al Wi an bock of bi tspaigel Mp ord wisecracks . . . bellowing en- motion picture producer, the 
: Pt rned over to the lost and anece hat was she On Tre Stack! Fn ips] Sot eon rere couragement. Near you, that first Paramount Sound Picture 
ag x co the 2 PAUL ASH Lage} Lond hela vhlethe aweet girl trying to make bereelf — ig a superlative creation! It opens 
| ment who ie it a ee ee trying to say? sinsont Sand te tae, he ahs coer heard above the din . . . striving amazing new vistas of entertain- 
| Ae any : epinps 4 a ey ee a eg Paron rane 3 torte her sweetheart ...that he ment. Neve: before have sound 
aining $ in around you the cries, the shouts of that” Estella noua | tae ome Paar aie 
| as found in the Rialto The- Hind the eo eps ga ic Skin ingly enhanced) 
ew York City, by an usher, ieee cracks, Ie she trying to tell that cour- DIES Lark aes girl, the photoplay. You 
rned it over to the manager 22 SRR oie = tg bac hogs ONS “aenaeaagg os ee 
u . a jim... that he 8ST win! e A nigecwt musical scoompan! “8 roi z 
ddress was found in it but oonesopranltic tagger Forges haem cShctiy Pins ahah tye | 
inquiry was made at that ae higheatplch of erritement! § What Sirmreremamccemeenwa | witness 
Saas Abek you'll get out BSL a ea: ter Donaldson, Erersbodyriehatie: ’ we] Mowat Stage Sond tn 
Frank Cansbria’s 


er it was found that the man 
nly a_visitor to this country 
had already left for home, 
‘he manager got in touch with 
representative of that country 
New York ‘who undertook to 
ate the owner of the money. 
ter several weeks a letter was 
bceived by the theatre manage- 
ent from the owner who identi- 
his property and it was sent 


SOUND PICTURE for consistent with 

Parameunt’s position ss the werld’s 
foremost motion picture producer, it’s 

.  & Guperiative ereation, in which the 
skillful use of sound aud music open 
amzing new vietas ef entoriainment. 


Productive — Other 
Novelties! 


‘What Turis! 
@ A Werld Series Beschall 


umpire... the crive of the 
players. @ The reer of a Suge 


% ° 
e 

crowd... the sheute of the 

apectators . .. cries of the pro- 

grem=boye . . . caustle com- 

| mente. . . amusing converses 

z tons. ©A love story. sy 

dramatic... teoder .. , tenee 

tnd « great sector, Richard Dis, 

Si 
5 le €01 
conver shone ie A he a iy 


eae in WARMING UP” 


a great oter( ound le, “It's Always Cool”—Where the midnight pictures play 


PARAMO Uwe _ PARAMOUNT 


oe 
PEL a 5 ey s — SN 
Enea BASe RE PUBLIX AO RAPER Sa oe SQUARE 


WHat Turitis! 
fs ray Ww ned Series Beech re einad ‘a 
ee note * 


e wrote that he had- visited 
places the day he attended 
performance at the Rialto and 
i he discovered the loss of his 
] ene didn’t know where he 
lost it. Hd praised the the- 


HE PUBLIX 


ia - 
y md management and en- oper Sgn rh gaa EER Ba RC, Berea , 

a substantial reward for the o errore > WA want WL sani So emma FS) ang EK, we 
who found the wallet. But aU git A © eae oe 


inst the principles of Pub- ° 
ce to accept any gratuity, 
reward was returned to the 
‘apd es marae play i YOU CAN USE THESE ADS: Get in touch with your Paramount exchange about using these ads 
usher 
home office of Publix and -onaco-operative basis. They aided miracary the in the oeuareg of ‘Warming Up”’ at the Paramount. 
cial permission to do so. 


is just one example. Inci- 
ike this happen every day 
undreds of Publix Thea- 
A continual flow of letters 
ays reaching the theatre 
ement praising Publix Serv- 


nest of medical provisions 
for those patrons who are 


1 while in a Publix Theatre 
2 care tendered them by-the 

staff equals that given, in 

st medical institutions. 

Publix Service, the talk of 

n, the mould from which 


ganizations fashion their 
departments. 


Made "Em Look Richard Dix in aban Up” 


treet D issaeer tC. Over $31,000 in two days at Paramount Theatre, N.Y., smashing all 


t hi d buggy 
Beis tnoroughtaree records! By popular demand, moves Saturday to Rivoli for long run. 


ereated a lot of pub- 
me gine Fins ET 6 sQ PARAMOUNT QUALITY SOUND PICTURES 
real news event as 3 . —<—<— == en ’ — 


HHAVRAVHHAANALARLALAALE 
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) SPREAD THIS NEWS ALL YO 


[RUS ME DON EBC OUN SULNIEL DU ven can Sus nnn). 17S VSISETSS Oe armcoccuk SUMAN RRNA aD 
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Hi Bu een soda a NN Me 

} PUBLIC GOES TO THE MOVIES || gy: on PARAM 

aii ‘ 

ALS EVE 18 ON 

ie 

| TWICE-A-WEEK,SAYSWILLHAYS| 

i ? si 

i 1s i Ni HLS PAN PRA 

Hh The motion picture industry today has the largest number of a ae ee 

i consumers of any industry in America, Will H. Hays, president of | falta fa ak ca 
/ the Motion Picture Producers and Distributors of America, Inc., | Cohen, Para- 
1) told members of his Board of Directors in its annual review of | mone Saget 

r . reel, ‘ ” 
H the state of the industry. | ne oe att “Tenderloin 
Investment in studio proerie, | ———————————* hk wd Publix Tivoli 1ea 
stars ic > yights; raw. stock, | ‘ ‘ ‘ f { tanooga, Tenn., 80 
js tia edge ching ie oe |new contribution of science with- your. news- ane nobae recoran ian 
: Hi b Sane ua in | out disturbanee to further pro-| | papers. tial amipunt . 
f . imo its yard ide. wel- | ‘ if f 
theatre patron- mote its forward stride. It } se Ate OREN, Manager E. R. 


feomes these new aids in the 


age, make mo- pioneer spirit which has marked | extensive campaign in ple 
{ 


the Vitaphone-Warne: 
ture. 
| One of the outstanding 
of the campaign was a tie-up 
the H. G. Hills Chain stores 
prising 75. stores within a 
of 100 miles of the city of C 
tanooga. These stores dis 
60,000 announcements r 
copy about the picture, Vita 

theatre and play date. Ala 
following copy app e( 
|cards, “If the num 
| responds to any of 


Localize this 
by inserting 
as a new lead 
a quotation 
from local 
theatre man- 

ager. 
It. makes 
great good- 
will publicity 
; — and (the 
| Sunday news- | 
| 
+ 
+ 
i 
} 
i 
i 
| 


tion pictures UN" our vigorous span of life.” | 
Qh G'S 2h: HOunes 
ably near the top “Foreign Invitation” 
of America’s] 
largest indue-|.. Pe entire world today, Mr. 
, He said: Hays said, is in the market for 
motion pictures, adding that 
American pictures. are used in| 
Luuiped awd hate large numbers abroad by “foreign | , 
ain: (eomsuuechs invitation. : 
y week.” Mr.\ “Ours is nota foreign wvasion at 
ays declared | gil”? Mr. Hays declared. “Our ptc- 
>>| tures go abroad: by invitation. The}| * 
people of the world want them, de-} | 


tries. 


Jur product 


reaches two 


papers will be | $5 
jeiad to get it! “ee 


‘Our -exchan 
AEE Se EEA, k 


handle twenty 

thousand miles of film per day in spite the activities of foreign govern- | bers which will 

i country alone. We employ more ments to lessen the effectiveness of | this store window d 

uu and women than Ford end the American film industry by prac- \of Monday, July 9th, 

i Motors combined. I tically subsidizing indigenous film ceive a ticket to the 
i motion picture field ; | production. However, by revealing The store windows 
i $2,000,000,000. the need for our films aire and | different line-up of nu 
al iby proving our sincerity in exhibiting | : 
fl Economic Purchases worthwhile foregin productions st | ) St. ap ren oy eo 


|and cut-outs were also 
| these windows. 


“Advance reports from a na- amicable adjustments are being effec- 
tionally-known firm of account-|/¢ ™ Joreign countries which will 
i ants making a survey at Holly- lead to happier business relations im | 
H wood confirm that the prodetion |¢4 &“ropean countries. 
Hh end of the business gets a dollar! “The industry,” Mr. Hays con- | 

in value for every dollar spent. tinued, “was never more ready for 


| 


i This condition, plus the fact that | Rew developments nor in. as good | 
; 1 lawsuits between distributors and | Shape in the way of personnel and } ; 
| i exhibitors have been  virtualy | resources as it is today. 
i i eliminated through arbitratien, “For several years the industry | 
Hie has been trying to employ only | One of the few times when Governor Al Smith got out of 
| those directors, writers, and actors | T@@&° of the Paramount News cameraman, John Barton who is 
i | covering the Presidential Can didate regularly at Albany. In 


i | who: have ability t k 73 | 
HIGHLIGHTS OF | one’ Sicturea” Me Have caida. | this case the pleture had to be made by the Associated Press 


: 
STATEMENT ‘Sinee acting, writing, and direct.| With which Paramount News ts allied. ) 
ling for the sereen are unique to|__ 
this business, with a technique of | 


| “ 
| 1. 250,000,000 consumers their own, it has been necessary} F DITOR TELLS 
i 


of pictures weekly. to develop men and women to ful- 


: 

2. More employes than. | |#H hee aates By crating oor|, READERS ABOUT 
3 ii ‘ C , we have built | 

Ford and General Mo- up a considerable body of men, | THEATRE VALUE) 

tors Combined. trained workers, who think in| ——-— ' 


3. 25,000 miles. of film terms of the motion picture art.| In a recent issue of the Weep- | 
handled daily by ex- Their effort ts betng fore, Gatiy, te sine vente shen Republican, the | 


Banners were : 
buildings, the lobby ¥ 
riately bannered 
phasizing the “See | 


ithe product. which is coming from | editor and publisher devoted three | Vitaphone and 


changes in U. ha the studios and their number is| columns by 11 inches to a display | tures; 5,000 novelty e 
4. Industry getting dollar | | constantly increasing. }semene headed, “The Movies As | the eye and the ear 
return for every dollar | @ Community Asset,” and this was | tributed from house 
spent : New Talent signed by the} the better 8 
ib Es : “ |f cAN yOu] paper. Of partic- another 5,000 doorkm 
| 5. Motion Picture secur- This search for new talent is seLL THis} Ular interest to were put up during 


picture. 


PARADE GOT 
MUCH ATTE! 


onneenaneniah Til 

Manager B. Ll. 
parade of Charlie C 
to advertise “The C 
at the Publix 
Chattanooga, Tenn. 


our readers is the 
fact that the pub- 


ay ities in matkedt y 1a continnogs one. New faces; new | |ypra TO AN 
Hit healthy state. | writers, a constantly being given} | EDITORIAL oe 
ne : an opportunity to find favor with | | WRITER ON sher, r. 

g ect motion pilc- : | 
6 Ef of P ithe public which first, last, and all | Ona a ¥y Chases 2. Seely, 


tures on other business } | YOUR NEWS-; thought enough 
; t =] 

tremendous. a Koa ARETE ne Mannan Or PAPERS? of the Para- 

i ailure of our efforts. mount trademark 

| Public Respotise and what it stands for to use it 

| 

1 


tabilized the industry. Fi-|  .. f as part of the display layout. ree 
— ss The public has been quick to re- The giant editorial, for that is 


is available steadily at the geseral | ward the industry for its continuous | Wh3t {it is, was written and placed 
; ? gente by Mr. Seely without any thought 


market rate for money. Pes | supply of good entertainment at ol of recompense and as a good-will 
i picture securities, in relation to| pric, within the means of all,” Mr. pit aah ve the Liners the 
HH 


a 


nancing for legitimate expansion 


those of other industries, have | 7, f vi 
been for many months in 2 Mar-| bat ad declared. It has been par-\atre, a Paramount account, and 
kedly healthy state. | ticularly quick to reward the volun- |Of COUrS8e, & Republican advertiser. 
ltary decision of the produ to | Pouowing is the splendid copy, 
Service to Other Business |. ie alt ‘ucers 10\ which is a real tribute to motion 
“Our own orowth hos reached PS ps 3 unpalatable themes in a day| pictures and to the management 
seit Faw | when there is a tendency to kick over|of the Liberty Theatre: 


‘ Ww 4 t d | 

tote Bi ri os ; Bi ih Ps estas The | the traces of good taste and the con- THE MOVIES AS A 

: ‘ gad . ASSET! 

4 interests of other industries are #0.) VERHORe There has been such a COMMUNITY SET! 
i inter-related with those of the motion behind improvement in the artistic ep ae ae een yea are led astray by bandit pictures 
| Fw of fist Byer Yh ai  iparsaspeny pene other qualities of the product) aqnd pp relexation at the or that the mowtes in general are 
ii proof is seen of the “vecognition pe that twenty-eight organized groups) movie. When he is tired he goes big ti rip a infte- 
‘| this economic fact both by business | sce the first of January this year| 10 the picture ried pins ty We pam the inde 
: leaders and by government offictals. |reviewing pictures have made recom- sslte Pape pal Lh apehe Bop nee ing site ‘house a real com- 
i “ane most futeresyne technical | mendations and endorsements of 647| ioe “Movie Night” is an munity asset, a source of pleasant 

p development of the year has been | pictures.” extremely enjoyable event to recreation and amusement. 
if the perfecting of talking pictures “There is still a great, new audi- them. Here in Weeping Water we 
3 to a merchandizable point. This |ence to be reached by motion pic- wht (at oli ps isaitd tt have the Liberty Theatre, whose 
vi will not negative any progress al- / tures,” Mr. Hays declared.) source af ee Postma piss lhe ‘ management maintains high pro- 
; HF ready made, apy more than radio | “By continuing to produce the _ We know hundreds who have gram standards. They bring to 
Ei abolished newspapers, phono-|very best possible photoplays, and| ‘measurably broadened — their our city the best talent in the 
: graphs ended symphony concerts, |by preserving an artistic ideal, hs 4 ry le tae dis- world, and we are able to enjoy 
an 0 ortant 


or automobiles wiped out rail- |vast new possibilities, with added ‘ i 
ai f t wn count ut for a few cents. 
roads: ‘Chis industry will use this revenues, will be realized.’’’ Wee i ghee holeve that boys to ye Pies s A ahha 


lent, addressed to a loyal 


ne fact that I’m on the job 


pest to everyone in Publix. 

rr. Marx, after checking the 
nfession of the writer to the ef- 
st that operating cost was nor- 
J, and the pictures and enter- 
mment offered was uniformly 
lent, made the suggestion 
at perhaps the selling viewpoint 
'§ off-synchronization, and there- 


some fresh viewpoints. Perhaps 
\ Operation is ‘in the red’ be- 
e you ARE working too hard. 
ainly 24-hours-a-day is un- 
nable, and Publix does not 
nt anyone to devote such hours. 


nning you, instead of you run- 
@ your job. A reasonable num- 
r of the right kind of intelli- 
mtly devoted hours should be 
eient. You should be able td 
rganize your job as to permit 
sreation without sacrifice to your 


*T have on my desk a clipping 
bm a New York newspaper in 
lich Miss Zoe Beckley inter- 
ed President Calles of Mexico, 
ew days after that entire na- 
m was in chaos due to the assas- 
ation of General Obregon, the 
idential nominee. I send you 
is clipping, because I think it 
ight Help your: case. If you can’t 
See the forest on account of the 
Tees, you need a new perspective. 
‘few hours of recreation daily 
aight do wonders for you. 


IT sincerely hope that the phi- 
ophy expressed in this clipping, 
Will give you some ideas of how to 
g : about freshening your view- 
nt.” 


The clipping referred to by Mr. 
rx follows: 

- “As I have said, there is an un- 
mistakable weariness in _the 
President’s manner’: says Miss 
Beckley. “He looks worn, an- 
“ious and a little ill, He has 
- been suffering for some days 
“with a mild influenza and ad- 
Mits that the three mornings a 
week he spends on his dairy 
farm, fifteen miles outside Mex- 
' {ceo City, are a godsend and 
' source of refreshment. 

“A man needs’ contact with 
nature to refresh his being,” he 
said. “Three times a week 
rise before daybreak and work 
on my ranch, three hours before 
I go to my Office, and work in 
| a different way: I love to see 


and watch 


“It may be true that 
Bee and desires to Fo gala 
} resident, term afte ’ 
ee classic Porfirio Diaz, 
rule some say 


A Man to Like 

not pe ce 
strong-faced 
of the 


Calles is 
I think it is becuse Patatli- 


lus some- 
gmith, per- 
Mexico is 
he hands ) 
ee now. It is: the people's 
hour—the proletariat. ci 
4 ves Calles witn a feel- 
a i he has distinctly two 
which might use 
sary to deal 
seannot or will 


n to advance, & civilized 
of looking at things, and 
honest wish to see justice 


presses me, 
wiedge of Mexican affairs— 
- tI are a mystery. 


yu are confessing that your job] 
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ARRY MARX LETTER GOOD 
MEDICINE FOR EVERYONE 


letter from Harry Marx, ( 


reneral Director of Theatre Man- 
and hardworking Publix theatre 


five who complained that “my job is still in the ‘red’ in spite 


24-hours a day” is of significant 


PARAMOUNT 
TO RADIO ALL 
STUDIO NEWS 


Negotiations which have been 
pending for several months were 
concluded last week by Arch 
Reeve, Paramount’s studio Public- 
ity manager, when it was an- 
nounced that the studios of the 
Paramount Famous Lasky Cor- 
poration in Hollywood will house 
the new 5000-watt super-power 
radio broadeast station, KNX, and 
that the new station will be known 
as “KNX, Paramount Pictures— 
i Angeles Evening Express Sta- 
tion.”’ ‘ 


For the first time: in its history 
the Paramount organization will 
have oral contact with millions of 
picturegoers in all sections of the 
country when the new station 
makes its, debut on the air early 
in September. 


To Sell Non-Theatregoers 


To make this station of definite 
service to motion picture exhibi- 
tors, 
studied policy 
has been decided 
upon, the result 
of many months’ 
close survey of 
the situatiun. 
This policy not 
only is aimed to 
foster public 
good will for the motion picture 
industry but, at the same time, to 
provide a medium to educate non- 
theatregoers to the entertainment 
advantages of the screen. 

It will be Paramount’s policy, 
through KNX, to maintain -a 
closer touch with the thousands 
of exhibitors showing Paramount 
pictures, and to make this super- 
power station a direct and valu- 
able aid to them. in addition, 
KNX will keép them, as well as 
the public, informed of the latest 
developments in the capital of 
filmdom. ; 

One of World’s Greatest Stations 

Ground already has been broken 
and construction work begun on 
the new broadcast studio which is 
being erected on the Paramount 
lot, while equipment is being 
rushed from the Hast for the 
studio and for the transmitter, 
located in the San Fernando Val- 
ley at Sherman Oaks. 

Broadcasting will. be done with 
5000-watt energy “output,” an in- 
crease of 10 times the power used 
by KNX at present, but permission’ 
has been obtained from the Fed- 
eral Radio Commission to install 
transmission equipment of 50,000- 
watt capacity for future use. 
This permission was granted by 
the Commission in recognition of 
KNX’s many worthwhile eontribu- 
tions to the progress of radio 
broadcast in the West. The super- 
power equipment will make KNX 
one of the most powerful stations 
in the world, there being only 


three other statidns of equal 
power in the West and three with 
greater power anywhere in the 
country. The new equipment 
represents the culmination of 
years of study and research on the 
part of the world’s greatest elec- 
trical engineers. 
‘Mr. Lasky'’s Statement 

“Paramount is happy to be as- 
sociated with a radio station of 
the calibre and reputation of 
KNX,” declared Mr. Lasky, in an- 
nouncing the news plans. “Under 


Localize this 
Story for 
your Radio 
editors! 


,addition of super-powe1 


a carefully. 


Baton Supplants 
Megaphone 


Gone is the mega- 
phone as a symbol for 
the movie director; ar- 
rived is the orchestra 
leader's baton. Sound 
picture made the dif- 
ference. No longer can 
the director sound his 
commands. The record- 
ing instrument will pick 
up his commands and 
pleadings impartially 
along with the spoken 
lines of the actors. 

Monta Bell, produc- 
tion executive of the 
Long Island studio, is 
the innovator .of the 
baton. The fragile wand 
with the shining little 
light bulb at the end 
will be his ruling scep- 
ter. With it the direc- 
tor can work off sup- 
pressed nervous energy 
and indicate the tempo 
and rhythm in which 
the scene is to be played. 


the operation of the Los Angeles 
Evening Express, ‘this station has 
won a host of friends throughout 
the western world, and with the 
equip- 
ment it will not be long before its 
audience will cover the entire 
North American continent. 


“Motion pictures and radio are 
the two greatest forces in the 
world today. The future of the 
two arts is as limitless as the 
horizyuns of the sea. Paramount 
is not entering the broadcast field. 
in the customary sense of the 
term, but it does intend to use the 
radio as a medium through which 
exhibitors and the publie can gain 


a first-hand impression of the 
work accomplished im the film 
capital.’’ 


Transmitter 12 ‘Miles Out 


A network of private telephone 
lines will carry the programs or- 
iginating in the Paramount studio 
and in its many remote controls, 
over Cahuenga Pass to the new 
transmitter, a distance of about 12 
miles, and from this point the 
music and messages will be broad- 
cast from the enormous antenna 
towers of the new station. 


It will be possible to effect the 
change from 5000-watt to 50,000- 
watt operation within 24 hours 
and thereby increase the range 
and power of the present equip- 
ment 100 times. Listeners in 
every part of the North American 
continent will be able to turn to 
KNX with an ease never before 
possible. 


The broadeast studio and re- 
hearsal rooms on the Paramount 
lot have been designed by exper- 
ienced architects after exhaustive 
study. There will be one large 
studio, capable of handling with 
ease an orchestra of 100 pieces, 
permitting broadcasts of sym-. 
phonic programs. .A_ smaller 
studio will be available for or- 
dinary use. 


The game management that has 
guided the destinies of KNX dur- 
ing the past four years will con- 
tinue to serve in a similar ca- 
pacity. The staff is comprised of 
Naylor Rogers manager and pro- 
gram director; Gler Rice, assist- 
ant manager; Harold Isbell, 
“Town Crier of the Night Watch;’’ 
Eddie Albright, “Town Crier of 
the Day Watch;’”’ N. D. Garvey, 
chief technician, and Loyal Un- 
derwood, special announcer. 


| Put “Buddy’ ’ Back 


The public likes “Buddy” 
so well that’the Paramount 
advertising and publicity de- 
partment has given up its 
attempt to add dignity to 
the popular young star by 
| calling him Charles Rogers. 

General Manager Sidney R. 
Kent requested the return 
of the billing as Charles 
“Buddy” Rogers after check- 
ing showman reaction for 
several months. 


OUR NEWSREEL 4 


BIG HIT IN 
FIRST YEAR 


This week marks the first an- 
niversary of Paramount Newsreel. 
The reel in that length of time 
has become one of the most sensa- 
tionally successful enterprises in 
the amusement industry. 

Emanuel Cohen, editor,. and 
head of Paramount’s short sub- 
ject department, in consequence, 


It seems impossible to be- 
lieve that the Paramount 
News is only one year old. 

When you look through 
the field now and see how 
Paramount News leads all 
other services you wouid al- 

/ most be led to believe that 
it had been in existence from 
the beginning. That this 
step has been reached in one 
short year is nothing short 
of remarkable and gives evi- 
dence of a_ tremendous 
amount of work and ability 
on the part of Mr. Emanuel 
Cohen and his associates. 

I believe there is no ques- 
tion in the mind of anybody 
as to the standing of Para- 
mount News in the field to- 
day. 

SAM KATZ. 


is being deluged with telegrams 
and lett@rs of congratulations 
from officials of Paramount, Pub- 
lix, and other theatre organiza- 
tions, as well as from editors of 
newspapers, government officials 
and persons prominent in social 
and civic life. 

One of the outstanding services 
Paramount Newsreel gives to the- 
atres beside its general excellence 
as newsfilm, is its still-photo ser- 
vice to Associated Press | daily 
newspapers. By effecting this tie- 
up, Mr. Cohen and his organiza- 
tion cemented a theatre-newspaper 
friendship that:is invaluable at the 
box office, and raises the prestige 
of the motion picture theatre im- 
measurably. These still-photos 
are published in the daily news- 
papers simultaneously with screen 
showing, which greatly accounts 
for the intense interest the public 
now displays in Paramount news- 
reel. 

In another column of this issue 
is a story of the bravery and wit 
of a Paramount newsreel camera- 
man, illustrating the lengths these 
chaps go to, ip order to give your 
theatre a seoop-subject. The 
public appreciates the sporting 
chances these camera-newsgather- 
ers take, and so do the news- 
papers. So you're doing the cor- 
rect thing for your  box-office- 


pulse when -you “star” your Para-| 


mount newsreel. 


ROCK ISLAND SMILED 
BUT BOUGHT TICKETS 


e much used expression, 


Th 
“Beautiful but Dumb’ was again, 


on the lips of Rock Islanders when 
they viewed a ballyhoo stunt stag- 
ed by Manager E. R. Cumings, 
in connection with the exploita- 
tion of Colleen Moore in ‘‘Happi- 
ness Ahead”’ playing at the Publix 
Fort Armstrong Theatre, Rock 
Island, Ill. ‘ 

A new Ford touring car with 
top down contained just three oc- 
cupants; the chauffeur on the 
front seat was none other than 
the theatre’s porter dressed up in 
his regulation uniform which 
greatly resembled a chauffeur’s 
attire. The back seat was uc- 
cupied by a young man who wore 
clothes befitting that of a groom 
radiating a smile that implied 
there was happiness ahead. The 
groom’s companion alongside was 
a good looking gifl dolled up ina 
bride’s outfit. However, this good 
looker was just a wax dummy but 
she answered the purpose never- 
theless. 

The car was appropriately ban- 
nered on sides and rear with “Just 
Married” signs and others giving 
title of picture, name of theatre 
and play dates. ds 


ERE ARE TWO 
STUNTS. GOOD 
ANY TIME 


Manager Marsline K. Moore ar- 
ranged a tie-up with. the Postal 
Telegraph. Co., whereby they de- 
livered 1,000 telegrams advertis- 
ing Richard Barthelmess in “The 
Patent Leather Kid’’ playing at 
the Publix New Theatre, Fort 
Smith, Ark. 

Five messenger boys on bicycles 
delivered the telegrams to all 
parts of the city, the ’grams read- 
ing, ‘‘With great. pleasure and as 
manager of your tocal Publix the- 
atres I wish to personally indorse 
and urge that you see one of the 
year’s. greatest motion pictures 
Richard Barthelmess in ‘The 
Patent Leather Kid’’ which opens 
at the New Theatre today for a 
three-day engagement at no ad- 
vance in prices. Trusting to have 
the pleasure of seeing you at one 
of the performances of this First 
National Special so you may tell 
me how well you enjoyed “The 
Patent Leather Kid.” With -sin- 
cere wishes. Marsline K. Moore.” 

The only expense to the theatre 
in connection with the telegrams 
was the cost of mimeographing 
the message. The bicycles used 
by the messengers also carried 
double-faced cards advertising the 
picture, theatre and play dates. 

The Postal Telegraph Co., fur- 
ther co-operated in the tie-up by 
displaying in their window a 
special card with telegrams of in- 
dorsement about the picture. 

Permission was granted ‘by fif- 
teen local merchants to have the 
theatre artist paint the title of 
picture, theatre and play dates’on 
their windows. This was an un- 
usually good flash; many of the 
moneys being in excellent loca- 
ions. ’ 


GOT PAGE AD AT 
TRIFLING COST 


Manager C. T. Perrin had a full- 
page newspaper display on ‘‘Slight- 
ly Used” te advertise that picture 
playing at the Publix Sterling 
Theatre, Greely, Colo. Perrin went 
to the newspaper and contracted 
for a fuil page at the regular rate 
of 35 cents an inch and then went 
to a large furniture dealer and an 
automobile agency and sold them > 
space at the rate of 40. cents an 
inch. iy } 

Both the furniture dealer and 
automobile agency featured 
“Slightly Used’ bargains in their 
ads while the theatre ad showed 
a cut of May McAvoy and selling 
copy about the picture, theatre 
and play dates. By selling the ads 
himself, Perrin greatly reduced 
the cost of his large ad and at the 
same time the ad had more atten- 
tion value, 


GET TALKY _ 
TRAILERS NOW 


Paramount's Advertising 
Department, workfng with 
A. M. Botsford of Publix, 
has produced a trailer in 
sound on Richard -Dix in 
“Warming Up’ designed 
for the use pf theatres play- 
ing thé synchronized version 
of the Dix feature. The 

trailer is packed with sell- 

ing titles and punch scenes 

from the picture. It is 

cleverly synchronized with - 
music from the ‘‘Warming 

Up” score, including the 

baseball song and theme 

love song, “Out of the 

Dawn,” as well as shouts 

and gag conversation from 

the bleachers. Theatre men 

who have seen this trailer 
prohounce it a gteat busi- 

ness builder from the stand- 

point of novelty and show- 

manship. 


The “Warming Up’’ sound 
trailer is distributed by Na- 
tional Screen Service, Inc., 
with offices at 


126 W. 
46th St., New York City; 
810 So. Wabash Ave., 
Chicago, Ill.; and 1922 So. 
a Ave., Los Angeles, - 
al. 
Prints and records are 
available at these offices. 


ASST TRL 


| Ani 


6 


TYPE BOOKS 
HELP MAKE 
PUNCH ADS 


Following recent publication in | 
“Publix Opinion” of the list of | 
5 suggeste .) reading by : é 
peti bbapgiannert el cone ag we ‘ployed as Manager of the Rialto, 

ae ate : Yhatts ee fective July 23rd. 
quirements and uses of advertis- | Chattanooe My effect Jul ris 
aha sdia, hundreds of letters Mr. Perry remained with Mr. 
ie t pata fet anivea in the Home | Brock through July 26th, when he 
paki ts se ~ | reporte Mr. Dowler at Jack- 
Office from Publix employees who Raiden gC. ORE 4 vg 
found that it filled a long felt |Sonville to be assigned to the 


Mr. W. F. Brock has been em- 


| Theatre, 
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WHIRLING AROUND THE PUBLIX \ 


Official bulletins, announcements of promotions, transfers, policy changes, etc., issued by Harry Marx, 


General Director of Theater ‘Management, 


our operating agreement with 
Loew at that spot, effective after 
the close of business, August 10th. 
On that date the Newman Theatre, 
which is now in operation, will be 
closed for one week for renovation 
and will be reopened on August 
13th with a straight sound pic- 


of the Tivoli, Chattanooga will 
become Manager of the new State 
Chattanooga upon its 
In the meantime Mr. 
will work with. Mr. 


opening. 
Wadkins 
Smith. 


need. 
So many requests for re-prints 


| Palace Theatre, 
|fective July 29th. 


Jacksonville, ef- 


of the list were received that 2000 | Mr. C. T. Chapin reported to, 
extra copies were issued, to be | jy, 0ison, Tenn. effective July 30th 
posted in theatre offices and usher- for the purpose of being trained 
rooms. The books may be ob-|1. Mr. Cartwright to assume the 
tained for the most part in the City Managership of Jackson in 
public libraries of each = city. | Several weeks. 
Theatre managers will find if they | 
make the request, the Librarian | The Queen Theatre, Knoxville 
will be glad to purchase any books lund the New York Theatte. Chat- 
that are not already on the|tanooga, Tenn. will be permanent- 
shelves. ‘ly clesed after business Saturday, 
Among the letters received in }September Ist. Both these houses 
the home office were several ask-|are to be commercialized. 
ing for books that tell about the) 
selection of printing, type, and 
engraving processes. ‘Publix Beach was closed 
Opinion” is indebted to the Pro- ness, August 4th. 
duction department of the Hanf-|.ordance with an arrangement 


after  busi- 


The assignment of Mr. Jack 
Hodges as House Manager of the 
Marlowe Theatre, Jackson, Tenn. 
lwas effective July 30th. Mr. 
Hodges was formerly employed at 
| the Avalon Theatre, Avon Park. 


The Peruchi Stock Company 
| will terminate its engagement at 
the Lyric Theatre, Knoxville on 
|September Ist. Effective Septem- 
| ber 3rd, this company will open at 


Thé Kettler Theatre, West Palm | 


the Areade Theatre. Jackson- 
jville. Mr. Ralph Phillips will 
|manage this theatre during the 
|} engagement. 


Please be advised that 
| Rivoli, Greenville will be reopened 


This is in ac- | effective August 20th, instead of | 
| August 6th, as originally advised, | 


/ 
the | changes effected in the Néw Eng- 


ture policy. The Royal Theatre 
will remain closed for the present 
and consideration give to its oper- 
ation at a later date. ‘ 

Mr. Louis Lazar, as District 
Manager, will confine his entire 
attention to this operation for the 
immediate present, under the di- 
rection of Mr. Milton H. Feld. 
The Loew organization is being 
advised, through Mr. Lembow, to 
give all employees notice of clos- 


'ing. Further advice regarding ad- 


mission prices and other operation 
information will be forthcoming. 


The following are managerial 
|} land Division :— 


Effective July 23rd Mr. Richard 
E. Reddick assumed the manage- 


Mr. J. Le Ca 
main in charge 

Mr. W. H. Het 
at the Capitol, 
time being Mr. ©! 
handle the Strand, 1 


The new Tennessee TI 
Knoxville, Tenn. will 1 
public on Monday, Se 
at 1 p. m, with its re 
which has been 
lows: 
Two changes per 
day and Thursday; 
consist of— 
lst half week—ov 
lude, news reel, 1 vitapho 
ject, one reel novelty, 4 
vaudeville, feature picture. — 
Last half week-——overture 
lude, news reel, 2 vitaphone 
jects, novelty reel, 2 acts f 
Publix units closing in Atl 
with stage band, feature pict 
The above policy will be ix 
eal to that of the 
nooga except that the 


Metzger Advertising Agency Of!made with Mr. Sparks and Mr. | wi | 

eR CY i 4 eR : =e + | with a policy of three ; 

en Regi for the following list of | Warrick, whereby cozincidently ae nae eke t heen ~~ ob ha he Colonia hn eta. 
Ceaientes bog agg Sagan pone bid matinees and 10 and 40¢ evenings. | re peach tag a leave of ab- 
History, Forms and_ Uses” alm Beach was closed, both| Mr. Roy Helms will be transfer- . 


i i sence, 
(2 vols.)...By D. B. Updyke theatres to remain elosed until ap-|red from the Strand, Knoxville to | 


each half are rev « 
Admission prices ¥ 
lows——all seats SAI 
matinees children 10¢)3 
evenings children 15¢, a 


Types — Their 


“ART AND PRACTICE OF Mr. Chas. A. Goldryer will act 
TYPOGRAPHY”. 


|proximately September 29th, at|manage the Rivoli Theatre under | 


las Assistant Manager at the Har- 


iwhich time a definite date will be 
'decided upon for reopening both 
| theatres. 


By Edmund Gress 

“Effective Type Uses In Ad- 

vertising”’, By Benj: Sherbow 
“TYPE LORE'’— 

By J. L. Frasier 

“MODERN TYPE DISPLAY” 

By J. L. Frasier 


The Williamson Theatre, Win- 
iterhaven, Fla. was closed after 
| business July 7th for an indefinite 

In the case of theatres located | period. This is a partnership 
in big cities; where the metropol- | operation 
itan dailies are equipped with : 
modern’ and wide selections of; wy A Lashway has assumed 
type faces, the problem of gettins |in. management of the Colonial 


attractive type faces and effective*|), .atre, Haverhill, succeeding Mr. | 


contrasts, is comparatively easy. \t¢n Ramsdell, resigned from the 
But in the small towns, where the |,,-anization. This change was 
newspapers and printing offices | .roctive July 18th. 

have meager equipment, the stock | 

of type is usually limited. How-; wr 1 N. Kennedy has 


a direction of Mr. George L.|vard Theatre, North Cambridge 
nton, City Manager. |\for two weeks beginning July 
| Admission prices at the Egyp-| 23rd. Effective August 5th Mr. 
|tian, Greenville, will be 10 and/Goldryer will assume the manage- 
| 25¢ all day, effective August 20th,|ment of the Olympia Theatre, 
| present policy prevailing. | Chelsea, Mass. replacing Mr. 
_Effettive August 6th, the Caro-| Broemler, resigned. 
lina, Greenville inaugurated| Effective July 30th, Mr. E. B. 
|@ vitaphone policy, one change | Haley will take over the manage- 
|per week, admission prices of 10| ment of the Strand Theatre, 
}and 40¢ matinees and 10 and 50c| Dover, N. H., replacing Mr. Mc- 


| 
been | 


} evenings. 


) LL 
|ing managerial switches will be 
affected at Brockton, Mass.: 


Mr. J. J. Cahill appointed City 


Effective July 29th, the follow- | 


} 


| Alester. * 
} 
| Arrangements have been made 
the Sterling Theatre, 
Greeley after the close of business 
| August 18th in order that repairs 


|in accordance with the lease agree- 


;to close 


Sattrday matinees 
adults 50c. 


The tentative line-up f 


i) 


}managerial staff is as f 
}Chas. H. Amos, 


Manager, 
Hobby, Assistant M : 
will also handle the lie! 
advertising, with Mr. 
Mr. George Plank of t 
Office Advertising De; 
be assigned to help with thi 
ing campaign; and Mr. EB, 
livan will be assigned 
with the opening. { 
Upon the opening o 
nessee Theatre, the 
tre will adopt the 


|has been set for the 


ever, a knowledge of the standard I r e Palace | : 
type faces is useful, notwithstand- Hep gg-tadtegy-— iio Fs! pe devo vet Rolie ete oa — _jprtirerbagn. ne 
ing. aa : : |Fla., succeeding Mr. Booth, wh0| supervision over the Brockton bon + 252g a ba ori aa tke nooga, Tonn. is s¢ 
Many of the best. ads produced |has been transferred to Orlando | Theatre. y, g Parteewn' noon on 
by Publix theatres are executed | by Mr. Sparks. ; sound policy will be inaugurated | | Srd as’ a. 
by a clever combination of type, + Mr. F. L, Shea has resigned as aa nay etolages Monday, Septem- | 
and cuts made from type-matter Mr. Pickans Talley has beeD | the manager of the Strand Theatre | r ord. 
clipped out of the press-books, or |employed as Manager of the Alad-|and Mr. Morris Simms, present | | whenever suitable 
trade-paper ads of the film com-|din Theatre, Cocoa, Fla., effective! Assistant at the Brockton, has| The Empire Theatre, Rockland, | obtained. 1 
panies. These press-book ads are | August 6th. to replace Mr. Moody} been appointed to succeed Mr | Me., will be closed as of August The program will . 
prepared by experts who have the | who is being transferred to Macon, | Shea. | 6th for an indefinite period. movietone news, 4 
widest selection of type faces, as | Ga. _.. |_ Mr. W. B. Rose will continue as | Pag jects, novelty reel, f 
well as other facilities. Some-| The transfer of Mr. R. B. Smith, | Manager of the Rialto Theatre. | The following corrected data on pond cartoon or comed: 
times the ads, tho too large for | assistant manager at the Rivoli ‘managerial changes recently an-| Mr, Donald Chambe 


) Chattanooga. 
The State 


jmovietone theatre. 
| will be full week 


use, can be used in their entirety, |}nounced for the 
merely by pasting a theatre name- 


Theatre, New York, to the Tivoli | 


} Mr. H. A. Kramp has been re- 
iTheatre, Chattanooga as Assistant 


employed to succeed Mr. J. C. 


‘Southeastern 


| Division— 


vatanacnnestnsavavenereetestoseses® 


cut proof over the top, anda blank |to Mr. Rogers was effective July 
piece of paper elsewhere for | 30th. 

mortise-inserts and then reduced| This assignment is made in view 
by the photo-engraving process to |of the fact that Mr. Virgil Wad- 
the size required by the theatre. |kins, present Assistant Manager 


STUDIO WORKERS {department of special effects. 


“The promotion of these cap- 


for their remarkable rec- | 


King at the Hippodrome Theatre, | C. T. Chapin will remain at the 
| Miami, effective August 5th. | Palace, Jacksonville, due to the 
| We are taking over the New-| sudden illness to Mr. Perry which 
| man and Royal Theatres in Kan-| prevents giving him an assignment 
sas City, due to a dissolution. of | for the time being. 


| 


WIN PROMOTION |2! production exécutives is just | 


jreward 


In recognition of their record in 


successful motion picture produc- x 


has 


“Headed by B. 
the coast studio 


| declared. 
| Sechulberg, 


lord of achievement,’ Mr. Lasky | 


assigned to start t 
opening campaign on | 
Admission prices — 
matinees, children 0 
35c; evenings children T 
50c. Evening prices W 
all day Saturdays and h 


Like many other # 


<isanerasesesnsnenstansrnesesmsssmressersroresssteeett 


T. Y. Walker found it a 


tion, several Paramount west coast 


studio executives have been ad- 
vanced in rank. 

B. Sehul- 
berg, hitherto 
known as an “‘as- | 
sociate prod u-| 
eer,’ has been | 
named general | 
manager of West | 
Coast production. 

Cited for ‘‘effi- 
cient cooperation 
and intelligent | 
supervision.” B. | 
P. Fineman, Louis D. Lighton, J. | 
G. Bachman, B. F. Ziedman and | 
David O. Selznick have been ad-! 
vanced from the rank of super- | 

| 
1 


P. 


Ben Schulberg 


visor to classification as associate 
producers. 
Pomeroy, Director of Sound Effect 
Roy Pomeroy, expert on sound 
synchronization, has been made 
director of sound effects. Pom- 
eroy will head the recently cre- 
ated studio sound department and | 
will be in charge of technical work | 


lhung up an enviable record of suc- 


|proud of this record and the men | 


on Paramount’s ambitious sound | 
film program. Oren W. Roberts 
succeeds Pomeroy in charge of the 


cessful production. Paramount is} 


who made it.’ 


Speed on Fight Pictures 
A 300 foot special print on 
the Tunney-Heeney fight was 
airplaned and air mailed out 
of the Paramount News offices 
Friday morning at 3 A. M. to 
all exchanges. As a result of 
the fast work of the Para- 
mount News staff, the theatres 
throughout New England and 
the Eastern Atlantic States 
were able to show such scenes 
of the fight as are permitted 
for interstate transportation 
by the Governnfent the day 
after the event, and theatres 
in Detroit, Cleveland and Chi- 
eago had them that night. 
The special contained scenes 
at the training camps of both 
fighters and the shots taken at 
the Yankee stadium during 
the championship bout, which 
included the introduction of 
the fighters, the ovation ten- 
dered Jack Dempsey, Heeney 
sprawled on the floor at the 
end of the tenth round and 
the finale when Tunney was 
announced the winner. 


| class of resourceful showmen who 


a 


Manager James H. McKoy and his staff, of Macon, Ga., are in the 


produce their own shows, stage 
Manage- 


|‘Happiness Ahead” 


investment to decorate a 
in advertising Colleen 
Publix Noble Theatre, _ 
Ala, The shades in the) 
drawn all the way dow: 


were tied to the rear | 
so they would drag ont 


OBBY 
STUNT THAT MADE TOWN TALK 


Manager J. li. Cartwright 
lobby Stunt in advertising Richard Barthelniess in 
@eeme Publix Lyric Theatre, Jackson, Tenn. _ 

@he idea of the newspaper contest w 
synopsis form the outline of the first si 
ture and then to ask the contest 
seventh reel. 


“Wheels of Chance’’ 


ants to furnish the synopsis of the 


— 


ly certain that he or she could write stories for the screen if 
the opportunity. The story suggesting the contest reached 
ity by emphasizing that the picture ending was basically sound 


Tequired only that the contestant logically conclude the story. 
This contest not only created a desire in the minds of the popu- 
lace to see the picture, especially the ending but many people had been 
iting for such an opportunity of submitting their own ideas as to 
ie logical ending of the picture. 

The lobby stunt consisted of a home-made constructed wheel with 
Sixteen numbers. All, persons spinning the wheel that stopped on 
Mie of the lucky numbers (Nos. 3 and 14) were admitted free to 
see the picture. 
... be the eashiers was put in charge of the wheel and during 
the two days’ showing of the picture, 47 passes were issued. 
vy: large banner just underneath the wheel read ‘‘Richard Barthel- 
lee in another Great Triumph.” 


"FREE CLOTHES 


die Stanley at Fort Worth, and Vie ea in Birmingham, 
qd advertising managers, rate ‘em, and sh-h- ; 
ebay © the Editor of Publix Opinion conceived t 
wear the Clothes on the Stage and the s 
you know! 


een tie up! 
Omote. They j 4 
ge is a great show window, 


Eddie Stanley 


Worth Theater “It” 
boy snapped while 
being outfitted by 
Jack Uberman in 
one of the new mod- 
él linen suits that 
was named efter 
him. 


Call for the “Eddie 
Stanley Model” 


as to give the contestants in | 
xX reels of the sever-1pel] pic- | 


used both a newspaper contest and a| 


| 
| 


| 


psychology of this contest is that nearly everybody feels | 


only really logical development, and has no trick ending, | 


The managers get dressed up free, 


tores brag about it in ads. 


BOOTH HEROES 
SAVED BOSTON 
SHOWS 


f Giving credit where eredit 
is due is the Publix creed, so 
was Fitzgibbons, Supervisor 
of Theatre Management for 
the northeastern states does 
it with vigor in a letter to 
Home Office executives, com- 
mending the projectionists 
at the Boston “Fenway” and 
‘Washington Street Olym- 
pia” theatre. 

Here is Mr. Fitzgibbons 
letter — and Publix Opinion 
hopes that Mr. Katz receives 
a few dozen similar ones 
every week for publication: 

“Oceasione lly, we have a 
few members of Organized 

Labor Bodies that are out- 

standing in the perform- 
ance of their work. Permit 
me to tell you, and suggest 
you publish a story in Pub- 

lix Opinion about the pro- 

jectionists in charge at the 


Fenway Theatre, which 
opened with Vitaphone, 
yesterday. 


“In the hustle and bustle 
of getting the Fenway and 
Washington Street Olym- 
pia started with Vitaphone 
on July 8 there was a lot 
of emergency and rush 
work done. Through some 
misunderstanding the ex- 
haust fans in the projéction 
room were not completed 
on Saturday night. 

“The Official Weather 
Bureau recorded an outside 
temperature of ninety-four 
degrees on Sunday. 

“It being part first day 
with Vitaphone, it-was nec- 
essary that a perfeet’ per- 
formance be given. These 
men realized that. With no 
exhaust fans, and the tem- 
perature in the booth hoy- 
ering around one hiundred 
and ten until late in the 
evening, these men nearly 
collapsed, yet gave a per- 
fect performance on the 
screen. 

“The heat was so great 
it warped the Vitaphone 
records. 

“T believe these two men 
are worthy of mention, as 
it shows the spirit of the 
men in Publix, and I wish 
I could say as much for 
some of our other projec- 
tionists.” 

Very truly yours, 


| Ws ax I ies tebe ot 
AND ADS!! 


through their respective house managers 


too! And there’s no 


he idea and gave it to Stanley and Ince te 
) That’s all. 


The 


The Model: 
L- 
‘Two-button Hoen coat with high wals' 
od pleated trousers to match. 
Vest, knickers.and extra trousers a) 
‘de had. 


Nearly $250,000 worth of 
music in the Publix music 
library is available t every 
Publix theatre. Many of the 
new hit tunes were written by 
Rubey Cowan, of 
the Publix Home 
office musical > staff 
who is shown here, 
teaching a song to 
the girl whose per- 
sonality inspired it. 
Much of Cowan's 
Music is being 
novie-toned by 
Paramount. 


Photo by 
LOU NATHAN 
Staff Photog. 


Walter L. Morris, house man- 
ager of the ‘“Florida’”’ at Jackson- 
ville, makes excellent use of his 
‘‘tickler file’ and “‘Publix Opinion,” 
he says in a letter addressed to 
Frank Dowler, Jr., Publix District 
Manager, ‘and to Jesse L. Clarke 
and Guy A. Kenimer, executive 
assistants to Mr. Dowler. 

Mr. Morris has prepared a card- 
index on the articles listed in 
“Publix Opinion.” He files the 


BN Wr A TRE Sons! 


Wee 


CARD INDEX TO FILE OF P. 0. STORIES 


Walter Morris does it in expert style 


x es PUBLIX OPINION, WEEK OF AUGUST 6TH, 1928. 7 
CARTWRIGHT GOT 'EM ON L 


PRETTY CHORINNE INSPIRES TUNE! 


hee Nutter, Captain of Foster Girls in “Xylophonia,” inspired the song 
she’s learning to sing. Rubey Cowan, one of Publix famous lyric 
writers is teaching her. 


Write in for 
this Photo 
and Plant it 
as institution- 
al feature in 
newspaper. 


entire paper, and lists the articles 


in his card-index. When he 


wants 


any special information, he gets it 
instantly, without thumbing thru 


several hundred old copies. 
filing work was done by an 
under his direction, and 


file started and in order. 


The 
usher 
it re- 


| quired only a few days to get the 


Here- 


with is reproduced a copy of the 


ecards used by Mr. Morris. 


Pubjj ae 
ublix Opinion Tickler File and Ind 
ex 


Headline -__ 


Publix OpiniGh’ Tickler File and Index 


Headline:— “official Announcement Is Made Telli 
All Theatres How To Use Various Departments” 


Details Covered :— 


Letter, Mr. Dembow--Relative Obligation H.0. To Field 
Men and Vice Versa-Contacts: B'king, Mtnce, Adv 


Music Acc’t Mg, Et. Depts. 
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Sell Your 
Stage Show 


Publix 


The Official Voice of Publix 


’ 


Vol. I Publix Theatres Corporation, Paramount Building, New York, Week of August 6th, 1928. 


“Familiarize Yourself With The “Talkies” If You Want To Progr 


Read the trade papers every week! Keep up a clipping file! Learn the problems of sound-pictures! Learn how to solve them 
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et, AAP) tan aed ) 
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WHAT and HOW to tell your theatre patrons! 


“leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix OS Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 


A.M. Borsrern, Dr. Advertising BENy. H. Serxowicu, Edtior 
j Contents Strictly Confidential 


NEW TRICKS FOR OLD DOGS! 


Leon J. Bamberger, veteran promotional showman of wide and: 
varied experience, who among other duties issues the official publi- 


cation for the Paramount distribution department, makes most in- 
teresting comment in his publication under the caption of “The 


Old Dog Has To Learn New Tricks.” 


What he Has to say is also true for Publix. When you read it, 
just change the word Paramount to Publix, and fit the logic to 


your own case: ; ‘ 

New tricks are a part of the old dog’s daily education to- 

y.. . . if he expects any bones. 

Revolutionary changes within the last few months are in 
evidence everywhere today. No producer or distributor can 
tell what will happen day after tomorrow. Only the shrewd- 
est can guess what will happen even tomorrow. 

Paramount, in production and exhibition had to learn 
new tricks quickly, in sound reproduction, in eolor, ete.— 
not in order to keep up with the procession, but to keep 
ahead of it. And in its advertising the company has cér- 
tainly met the conditions of “these changing times.” 

Every Paramounteer, especially every one who comes in 
contact with exhibitors MUST keep abreast of these times. 
The mechanical operation of sound accompanied pictures 
must be-studied. There are still thousands of unequipped 
theatres, and our men should act as missionaries in selling 
the advantages of their becoming equipped. 

New kinds of business deals with the exhibitors—new 
entertainment. to advertise and publicize—new patrons to 
bring in to the theatres—everything’s new. 

It’s a new world, more so in our industry than in many 

others, and assuredly the old dog has to learn new tricks! 


da 


HARRY MARX 


PUBLIX GETS 


HELP FROM 
FILM EXPERT 


Ed. F. Corcoran, Paramount 
Pictures Exploitation Representa- 
tive, headquartering at the Home 
Office, is certainly one very busy 
man these days. Five hundred ex- 
hibitors are now 
receiving his spe- 
cial bulletin of 
suggestions on 
certain produc- 
tions entitled 
“Sell "Em to the 
Public.” 

A great many 
of these have written their appre- 
ciation of this service and request- 
ed further assistance both by mail 
and necessitating personal visits. 

Often times the exhibitors re- 
quest information regarding the 
manner in which certain pictures 
are handled in New York or in 
other large cities, the character of 
lobby displays, billings, newspaper 
advertising and publicity, etc. In- 
formation of this kind is available 
atall times and it is this kind of 
help that Corcoran is desirous of 
rendering to any account who 
wants it. 


The other day an exhibitor in 
Williamsport, Pa., asked if Ed 
couldn’t possibly secure for him 
four baseballs personally auto- 
graphed by Babe Ruth to be used, 
in connection with the exploitation 
of “SPEEDY.” These were ob- 
tained. 


As his object is to render special 
service to exhibitors on percentage 
film engagements, Mr. Corcoran 
has provided all Exchanges with 
forms on which he may be notified 
of all the play dates of these per- 
centage bookings. 


Write to Mr, 
Corcoran, and 
he'll mail ’em 
te you, too! 


WELCOME TO KNX 


The following editorial comment on the acquisition by Para-|. 


mount of the powerful radio station KNX, for the purpose of 
broadcasting studio news and gossip, was written by Leon J. Bam- 
berger of the Paramount Home Office executive staff. It is re- 
published from the sales publication “The Whole Show” because 
it is equally as important to the showmen in Publix as it is to the 
film-salesmen who work for Paramount. 

Paramounteers everywhere will hail with delight the an- 
nouncement of the new Paramount Pictures-Los Angeles Even- 
ing Express Radio Station, KNX. At conventions, and when- 
ever or wherever there have been gatherings of our clan, the 
question has frequently brought up—‘‘why isn’t our company 
proadcasting?” The reason heretofore has been simply that our 
executives did not feel that they wanted to go into this form of 
publicity until such a time as.they could seeure a proposition that 
would measure up in every respect to Paramount prestige and 
Paramount dominance in the motion picture industry. They 
now have such a proposition, as a reading of the plans on Page 
2 will amply disclose. 

Another reason why we have not previously bruadcast was 
that our company did not care to enter the field until it had been 
proven beyond all doubt that radio does not keep the crowds 
away from the box-offices, but rather that the proper selection 
of material sent through the ether into the homes of the public, 
brought them into the theatres as never before. 

Our new station is certainly going to be a distinct help to 
the entire motion picture business, for it will be used to a large 
degree for the issuance of propaganda designed to make new 
theatregoers, to get these non-theatregoers into the theatres to 
SEE ALL GOOD PICTURES, IRRESPECTIVE OF WHO HAS 
PRODUCED THEM. 

Furthermore we look upon the acquisition of KNX as a very 
smart and forward-looking move from this standpoint; The 
way sound pictures and radio are starting to get tied in with 
one another now (think of television!), no one knows what the 
next five years will bring. The new Paramount station gives 
the entire industry a toe-hold as it were on the air transmissiowr 
development, no matter what may. come to pass. 

Exhibitors and trade paper editors have often stated that 
Paramount’s national advertising, ef which they were at first 
skeptical, has benefited the entire business immeasurably. The 
same will hold true of the new form of exploitation. And that 
Pr gia been the Paramount way—to serve aj] as well as 

_ itself. 


Ho, Hum! Ho, Hum, 
Ah-h! Ah-h-h-h- 
h-h-h-h-h-h! 


(By MICKEY FINN) 


Palpitating perusers of 
‘Publix Opinion” who have 
anxiously been scanning the 
mail in quest of their favor- 
ite literature during the past 
two weeks, and have all but 
given up in despair, may now 
be assured that the merry 
little palladium of Publix 
palaver will henceforth be 
delivered regularly on the 
doorstep. It may even come 
weekly, from now on. 
Anyway the report that the 
Editor had fled to the outer 
darkness was incorrect, this 
time. Ye Editor had merely 
locked up his desk wherein 
he keeps the pints, quarts, 
and items, and départed on 
a vacation. Thus it was im- 
possible for your Office Boy 
to pinch-hit a couple of is- 
sues. YOUR Editor went 
high, high, high up in the 
mountains where he golfed, 
boated, bathed, fished, 
fiddied, fancied and fol-de- 
rol’d. The Judging Com- 
mittee om Golf Prevaricators 
has not yet decided whether 
he made twelve holes-in-one 
or one hole in_ twelve. 
The report is that the fine 
box of fish he sent to Ted 
Leaper, Managing Director 
of the Paramount Theatre, 
contained oil-sardines. 


Showmen who KNOW are in demand, and the demand is getting stronger?’ Beh 
General Director of Theatre Mana 


Official Bulletins from the Publix-Paramount Music Deparime 
General Music Director 
Borrs Morros, Associate General Musical Director 


NATHANIEL VW. FINSTON, 


Al Mitchell, former personality 
leader at the Olympia Theatre, 
New Haven, has been transferred 
to the new Minnesota ‘Theatre, 
Minneapclis, replacing Alex, Hyde. 
Al Mitchell began his engagement 
there on July 28th and reports are 
very enthusiastic about his work. 


Frank Waller, former district 
musical advisor for the Blank 
circuit, has been transferred to 
assume his duties as district mu- 
sical advisor for Mr. Dowler’s 
southern territory. Waller will 
make his headquarters in Atlanta 
and will also assist in handling 
the ever increasing nonsynchron- 
ous work. 


Siggie Boguslawsky, assistant 
conductor at the Rivoli Theatre, is 
now acting as guest conductor at 
the Rialto Theatre, New York, 
having replaced Joe Koestner, 
who is now in the home office. 


Jack Stanley opened as person~ 
ality leader at the Saenger Thea- 
tre on August 4th, replacing Art 
Landry. 


Henry Busse, formerly musical 
director at the Metropolitan Thea- 
tre, Houston, is now acting as dis- 
trict musical advisor for the Texas 
DeLuxe territory supervised by 
Mr. Feld, Divisional Manager. 
Busse replaces Maurice Lawrence, 
who has been transferred to the 
home office. 


John Ingram, music director of 
the Strand Theatre, Tampa 
Florida, began his duties as direc- 
tor of the orchestra at the’ State 
Theatre, Minneapolis, on August 
4th. 


Frank Cornwell, personality lea- 
der at the -Leew’s State Theatre, 
Syracuse, is set to open as per- 
sonality leader at the Allen Thea- 
tre, Cleveland, at the termination 
of his present engagement on or 
about August 10th. 

Pedro Avelar, now concert- 
master at the Tivoli Theatre, 
Chattanooga, is to be personality 
leader at the Tennessee Theatre, 
Knoxville, opening on or about 
September 3rd. Avelar made a 
very successful appearance as 
guest conductor in Knoxville last 
summer and should duplicate his 
success in his permanent assign 


Al Morey opened as person 


leader at the Howard Theatre, 
lanta, on July 30th, replacing Ji 
Stanley, who is now at the Saem 
Theatre, New Orleans. , 


Jack Redmond, a loc 
pupil of Milton Charles © 
Theatre has been che 
ond organist for the 1 
Theatre in Cedar RB 


Hyman Fine, is ac 
musical advisor for Mr. 


bon’s 


New England 


Fine is being assisted 


Drouin, 


former conductor ~ 


the road picture, “Wings.” 


the Metropolitan Theatre, Be 
Lou Forbes, Personality — 


at 


the Palace Theatre, 


closed there July 27th 


in 


the interim, 


Denver on August 16 
Eddie Stan 


cently at Ft. Worth ha 


the- Palace Theatre, 


28th. 4 


Jimmie, Ellard, no} 
ver Theatre, Denver, | 
13th. Jimmie Sills, 


fill 


in at the Denver rhe 


August 15th. Lou For 


at 


the Denver Thea 


16th, t 


Lindy Coons opené 
Worth Theatre, Ft. 
July 28th, while Eddi 
proceeded to Dallas as. 
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